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B.Com. Semester - 5 (Remedial) (CBCS) Examination

Feb/Mar. -2021 (NEW COURSE)
Business Managemnet - 5(Elective)

Time: 1:30 Hours Marks: 42
Instructions:
1. Figures to the right indicate marks.
2. There are five questions in the question paper.
3. Answer any three of the following questions.
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Q.1  Explain the meaning and scope of marketing management. (14)
Q.2  Explain the factors affecting price decisions. (14)
Q.3  Explain the managerial problems and decisions of physical distribution. (14)
Q.4  Explain the meaning and objectives of promotion. (14)
Q.5  Answer any two. (14)

1. Importance of marketing management
2. Explain: Product life cycle
3. Explain the difference: Retail and Wholesale selling

4. Explain the difference: Advertisement and Publicity
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